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REFOCUS. A POWERFUL TOOL TO MANAGE 
INSIGHT COMMUNITIES.

How can you build your online consumer community and why does 
your company need it



WHAT ARE THE TYPES OF 
INSIGHT COMMUNITIES?

SHORT-TERM
It lasts from a few days to 
several weeks

On average, 30-40 participants 
(respondents)

Most often, it is part of an 
AdHoc project

It solves operational research tasks 
(such as concept testing etc.)
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WHAT ARE THE TYPES OF 
INSIGHT COMMUNITIES?

LONG-term
Lasts from several months to 
infinity

Up to several thousand participants 
(respondents, representatives of 
client teams, moderators)

It is an almost inexhaustible source of 
necessary information (insights) not only for 
research, but also for product-, marketing-, 
HR- teams
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WHY do you need 
an insight community
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Improve recruit quality 
for UX and CX studies

Significantly reduce research budgets 
and timelines

Keep your finger on the pulse, 
have instant feedback from 
customers

Increase customer loyalty, expand the number 
of brand ambassadors who are ready to share 
their thoughts and ideas with their “favorite 
company”

Have at hand a rich source 
of information for fresh 
insights



HOW to build your own 
insight community
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Step by step:
Define the optimal structure of the 
community according to business 
objectives. Create rules for the 
participants

Train the 
moderators

Launch the 
community

Incentivize the most 
active respondents

Actively involve 
representatives from your 
teams in using the community 
resource

Choose the 
appropriate 
software platform Recruit participants 

(respondents) from the 
customer database

Develop a plan of regular 
activities to foster and 
support the community

Update the composition of 
participants
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Essential tools of the 
platform
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Different types of activities 
(discussions, polls, IDIs, news etc.)

Flexible system of rewards and 
incentives

Different roles (levels of access): 
“Respondent” / “Moderator” / 
“Administrator” / “Observer”

Reporting tools



Advantages of rEFOCUS

All necessary things, plus:
Mobile-oriented solution (dedicated mobile App 
for each project)

APIThe ability to fully customize the branding of the 
platform (logo, fonts, colors etc.)

Full 24/7 support: technical support, trainings “Online Communities 
Moderator School”

Licenses not only for DIY usage, but also for full 
service +

++

+

+
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Segmentation of respondents based on any desired 
parameters+



Make customers
Part of your team!

To learn more, please contact us

hello@refocus.community
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